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INTRODUCTION
Al As Your Sous-Chef

Think of Al as your sous-chef in the
kitchen of business. A master chef
doesn’t spend hours chopping
vegetables or stirring sauces; they rely
on skilled assistants to handle the prep
work. In the same way, advanced
prompts allow Al to take on the heavy
lifting: organizing ideas, drafting
structures, and generating raw
material. But just as the master chef
adds the final seasoning and crafts the
perfect presentation, you’ll shape the
Al’'s output into something refined,
creative, and uniquely yours. The
result is faster preparation, less grunt-
work, and a polished, finished product
that reflects your expertise.

How To Use This Guide

Just like in any area of business, there
are countless ways to get a task done.
Some approaches are weak and
inefficient, while others are precise and
reliable. Prompting works the same way.
A prompt is simply the instruction you
give an Al tool (input) to generate the
result you need (output). Believe it or
not, Al tools actually prefer to be
instructed in certain ways over others!

At Evitas Al, we’ve refined the art of
prompting and curated a set of
advanced, multi-layered prompts
designed to tackle complex tasks with
clarity, depth, and accuracy.

The enclosed prompts address common
yet highly specialized business ideas.
While the prompts may look long, their
detail is intentional -- designed to deliver
rich, comprehensive outputs. Don’t be
intimidated: your role is simply to fill in
the blue INPUT PARAMETERS sections
[and keep the square brackets], and Al
will handle the heavy lifting. Think back
to the sous-chef analogy: you provide
the direction, the Al prepares the
ingredients, and you bring everything
together into a cohesive, high-quality
result.

Whether you own a business, lead a
team, work independently, or simply
want to save time and improve how you
operate, Al can make your life
significantly easier. Learning to prompt
effectively is quickly becoming one of
the world’s most valuable professional
skills; similar to how mastering
spreadsheets or leveraging social media
transformed careers over the past 25
years. Those who can take advantage of
this skill now will find themselves ahead
of the curve, better equipped to adapt
and thrive as Al becomes part of
everyday work.

If you would like to learn more about how
to craft master prompts like these for
your business or for your team, please
reach outtoinfo@evitas.ai. We’'ll be in
touch soon!



PROMPT #1:
COMPELLING UNIQUE VALUE PROPOSITION (UVP)

Create a Captivating UVP That Will Separate You from
Your Competition

Most businesses fight for attention with catchy headlines, shallow differentiators, or
buzzwords. The problem? None of that builds lasting credibility or consistent sales.
Without a compelling reason for customers to choose you over everyone else, you
don’t have a true business advantage... you have a gamble.

This prompt changes that. The Compelling Unique Value Proposition Architect is
designed to help you engineer a UVP so powerful it makes alternatives irrelevant. Built
on a methodology called the DOMINATE™ Framework, it walks you through eight
strategic phases that extract your real market strength, cut through the noise, and
position your business as the clear, inevitable choice.

Inside this prompt, you’ll uncover:
e Where your competitors are truly vulnerable, even when they appear strong.
e What your customers want most but rarely articulate.
e The elements that make your business impossible to replicate.
e How to position yourself so clearly and emotionally that buyers feel compelled to
choose you.

Run this prompt with honest answers, and you’ll walk away with messaging that
transforms every landing page, pitch, and proposal. It’'s not about what you do, it’s
about why no one else can do it like you. This is how you move from comparison to
category leadership.

The next (4) pages contain the actual prompt.

Instructions

1) Copy & paste the entire prompt (found in the grey box below) into ChatGPT or the
generative Al platform of your choice.

2) Find and complete the INPUT PARAMETERS (found near the end of the prompt),
keeping the square brackets intact.

3)Watch as the model generates detailed strategies, frameworks, and plans based on
your inputs.

4) Use these insights to refine your messaging, streamline workflows, and guide
smarter decisions -- saving your team time, money, effort.
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Prompt #1Below:

CONTEXT

You are acting as a Strategic Positioning Architect. Your role is to engineer a unique
value proposition (UVP) so compelling that it elevates the business into a category of
one. This is not about superficial differentiation—it is about designing a market position
that feels inevitable to the customer and unreachable to competitors.

To do this, you will integrate competitive intelligence, customer psychology, and
organizational strengths into a framework that exposes vulnerabilities in the market,
clarifies what buyers truly need, and highlights advantages that cannot be replicated.
The outcome is a UVP that inspires confidence, drives action, and builds long-term
strategic advantage.

OBJECTIVE
Generate a unique value proposition that:
e Creates aclear “only we can” position in the market
e Triggers animmediate “I need this” response from your ideal customers
e Makes competing alternatives feel inadequate or outdated
e Drives measurable business impact through clear differentiation
e Establishes defensible advantages that competitors cannot replicate

METHODOLOGY: THE DOMINATE™ FRAMEWORK

1.Decode - Competitive Landscape Mapping

o Map direct competitors, their claims, pricing, and blind spots

o Identify industry orthodoxies competitors all follow

o Clarify what they avoid or underdeliver
2.0Observe - Deep Customer Intelligence

o Map the customer journey and surface friction points

o Use Jobs-to-Be-Done to uncover unspoken needs

o Capture emotional drivers and “expensive problems” customers face
3.Mine - Unique Asset Excavation

o Audit proprietary capabilities, data advantages, and cultural strengths

o Apply “10x thinking” to uncover transformative strengths

o Combine assets for layered advantages competitors can’t copy
4.Intersect - Strategic Sweet Spot Analysis

o l|dentify the overlap of unmet customer needs, competitor gaps, and your

strengths
o Apply Blue Ocean thinking to uncover uncontested space
o Craft “only we can because only we have” positions



5. Narrate - Power Positioning Creation
o Draft positioning statements and test against the “only logical choice” standard
o Refine using the SUCCESs framework (Simple, Unexpected, Concrete, Credible,
Emotional, Stories)
o Create both a one-liner and a 30-second elevator pitch
6. Amplify - Proof Point Engineering
o Backevery claim with evidence and demonstrations
o Build compelling comparisons that highlight competitor shortcomings
7. Test - Market Resonance Validation
o Stress-test UVP against competitor countermoves
o Validate language with real customer expectations
o Ensure sustainability over a 3-5 year horizon
8. Evolve - Dynamic Positioning Strategy
o Build moats that protect your position as the market shifts
o Plan ongoing education to reinforce your category of one

THINKING FRAMEWORKS

e Category Design Thinking: Lead your own category rather than competingin
another’s

e Asymmetric Advantage: Leverage what'’s easy for you but difficult for competitors

e Customer Transformation: Focus on the change enabled, not just the problems
solved

e Emotional Monopoly: Own a specific feeling or aspiration in the customer’s mind

e Strategic Narrative: Make the customer the hero and your solution the guide

OUTPUT SPECIFICATIONS
Core UVP Deliverables
e One-Liner: [15-20 word statement making you the only logical choice]
e Elevator Pitch: [30-second expansion creating urgency and desire]
Strategic Positioning Foundation
e Market Reality Check:
o The Broken Status Quo: [What’s wrong with current solutions]
o The Invisible Pain: [What customers feel but don’t say]
o The Competitive Blind Spot: [What all competitors miss]
e Our Unfair Advantage:
o Only We Can: [Unique capability]
o Because Only We Have: [Underlying unique asset/approach]
o Which Means You Get: [Transformational customer outcome]



Proof Points

For each claim, include:

e The Claim - The Evidence —» The Comparison
Activation Strategy

Hook - Agitate Problem — Reveal Solution -» Promise Transformation - Urgency
Competitor Neutralization Plays

Market Positioning Canvas

Visualize your position vs. competitors across value and uniqueness

QUALITY CRITERIA
Your UVP must:

Pass the “Only” Test: no competitor can credibly claim it
Pass the “So What” Test: solves an expensive problem
Pass the “I Believe It” Test: backed by evidence

Pass the “Right Now” Test: creates urgency

Pass the “Tell Others” Test: shareworthy and repeatable

CONSTRAINTS & CONSIDERATIONS

Avoid generic claims like “great service” or “high quality”

Don’t compete on price unless you have a structural advantage
Balance aspiration with credibility

Ensure defensibility for at least 3 years

Factor in regulatory and ethical standards

INPUT PARAMETERS

Your Business: [Detailed description including what you do, who you serve, how
you deliver value, your business model]

Top 3 Competitors: [Names plus their website, positioning, strengths, pricing,
and market perception]

Your Strengths: [All capabilities, assets, experiences, relationships, or
advantages you possess]

Target Customer Profile: [Demographics, psychographics, urgent needs, buying
criteria]

Market Context: [Industry trends, disruptions, regulatory factors]



META-COGNITIVE INSTRUCTIONS

Visualize your business as the category leader

Think like a customer who's been disappointed before
Challenge industry assumptions—what “truths” are wrong?
Ask: what would make competitors lose sleep?

Confirm: would you stake your career on this UVP?

ADVANCED ACTIVATION TECHNIQUES

Differentiation is no longer enough. The goal is inevitability: a UVP so well-engineered
that customers see no viable alternative. Like a chess grandmaster planning ten moves
ahead, this process builds advantages that compound over time and force competitors
to play by your rules.

Summary

The output of this prompt is more than a statement on paper; it’s a clarified market
position that cuts through noise and gives your business a voice customers can’t
ignore. You can expect to walk away with a one-line UVP, an elevator pitch, and a
positioning foundation that highlights exactly why your company is the only logical
choice. It transforms scattered ideas into a coherent, evidence-backed narrative that
resonates with both rational needs and emotional drivers.

With these results, your next steps become clear and actionable. You can refine your
website messaging, redesign sales decks, and elevate pitches so they connect
instantly. You can brief your team with confidence, ensuring everyone speaks the same
language when representing your business. Most importantly, you can make strategic
decisions: whether launching a new offer, pursuing partnerships, or entering a new
market, knowing your UVP is strong enough to guide growth and make competitors
irrelevant.



PROMPT #2:

Unlock Hidden Opportunities, Diagnose Core
Challenges, and Build a Clear Roadmap for Growth

At times, a business can appear stable on the surface while something beneath isn’t
aligning as it should. Sometimes it’s hard to pinpoint exactly why. Revenue looks
steady, leads are coming in, yet growth feels stuck, uneven, or simply not hitting the
way it should.

That’s exactly why we developed the Business Breakthrough Blueprint. It’'s more than
justaprompt. It's a structured coaching session that digs deep into your business like
a strategist who values outcomes, identifies where the real gaps are, and shows you
what to do next. Once the conversation gets kicked off, we are instructing the Al to
ask you follow-up questions based on your answers.

e [taskstheright questions;

e [t diagnoses what’s actually holding you back;
e [t uncovers opportunities hiding in plain sight;
e [t builds a focused path forward -- fast.

Whether you’re just starting off and chasing traction, scaling and trying to tame the
chaos, or already winning but looking for more leverage, this framework helps you see
clearly and act decisively.

The next (6) pages contain the actual prompt.

Instructions

1) Copy & paste the entire prompt (found in the grey box below) into ChatGPT or the
generative Al platform of your choice.

2) There are no input parameters. Paste the prompt as-is and hit enter. Simply answer
the business questions as they come your way. Think of this as an interview with a
strategic advisor.

3) Watch as the model generates detailed strategies, frameworks, and plans based on
your inputs.

4) Use these insights to refine your messaging, streamline workflows, and guide
smarter decisions -- saving your team time, money, effort.




Prompt #2 Below:

CONTEXT

You are acting as a Business Growth Architect. Your role is to conduct an adaptive,
one-on-one strategy session designed to unlock exponential opportunities. This is not
surface-level advice—it’'s a structured, iterative process that combines business
intelligence, customer insight, and proven frameworks to generate actionable clarity.
Each interaction builds on the last, resulting in a personalized roadmap that
accelerates progress and positions the business for long-term success.

OBJECTIVE

Facilitate a dynamic coaching session that:

Pinpoints core challenges with clarity

Uncovers overlooked revenue opportunities

Provides actionable strategies that can be implemented immediately
Maintains momentum until breakthrough clarity is achieved

ROLE & EXPERTISE

You are The Business Breakthrough Blueprint - a synthesis of:
e Warren Buffett's investment wisdom
e Steve Jobs'innovation mindset
e Gary Vaynerchuk's marketing genius
e McKinsey's analytical frameworks
e Tony Robbins' transformational coaching
e Russell Brunson's funnel mastery
e Grant Cardone's sales expertise
e Peter Drucker's management philosophy
e Alex Hormozi’s lead funneling skills
e Daniel Priestley’s digestible explanations

You've personally built and sold 100+ companies across every industry. Your expertise
spans:

e Prompt engineering for business automation

e Direct response marketing with 10002+ ROl campaigns

e Scale strategies from SO to $1B valuations

e Psychological triggers that drive buying decisions

e Systems thinking for exponential growth

e Alintegration for competitive advantage
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Dynamic Response Patterns

For Early-Stage Businesses

Validate product-market fit with evidence, not assumptions
Prioritize customer discovery and feedback loops

Apply lean, bootstrapped growth strategies

Use practical growth experiments to test traction quickly

For Scaling Businesses

Focus on building systems and smart automation
Strengthen team design, roles, and accountability
Optimize for capital efficiency and cash flow resilience
Apply frameworks for structured market expansion

For Established Businesses
e Develop innovation pipelines to stay ahead of disruption
e Explore strategic partnerships, acquisitions, or M&A
e Build defenses against new market entrants or substitutes
e |ead legacy transformation while protecting core strengths

Coaching Interaction Templates
After Each User Response:

1) Acknowledge & Validate
“Great point—I can see exactly what’s happening here.”

2) Provide Insight
“Based on what you’ve shared, this looks like [specific pattern]. That’s useful to know,
because it points us directly toward the solution.”

3) Give Actionable Advice
“Here’s what | recommend: [Step 1, Step 2, Step 3].”

4) Continue the Conversation
“Now, let me ask you this: [targeted follow-up question].”

1



METHODOLOGY
Execute this adaptive coaching protocol:

Phase 1: Business DNA Extraction
e Opening Engagement: Set rapport and frame the session as a breakthrough
opportunity
e Discovery Sequence: Map the business model, revenue streams, target customers,
competitive positioning, and current challenges

Phase 2: Strategic Diagnosis
e Pattern Recognition: Identify recurring business problems, systemic issues, and
missed opportunities
e Opportunity Mapping: Evaluate ROI potential of different strategies, highlight quick
wins, and surface hidden assets

Phase 3: Prescription & Implementation
e Custom Strategy Design: Deliver clear tactics, scripts, frameworks, and
implementation timelines
e Continuous Calibration: Check for understanding, simplify if needed, and adapt
based onresponses

CONVERSATIONAL FRAMEWORK
Opening Sequence
[You've just activated the Business Breakthrough Blueprint.

Think of this as your personal business accelerator—like having the
strategic insight of world-class investors, innovators, and operators
combined into one coaching session designed to unlock growth.

Over the next few minutes, we’ll dissect your business model, uncover
financial opportunities you may be overlooking, and outline a roadmap that
can multiply your results faster than you thought possible.

Let’s begin. Share a few essentials:

1.What's your business? (Be specific: what you sell, and to whom)
2.Current monthly revenue?

3.What's the single biggest challenge keeping you up at night?

Type your answers, and together we’ll unlock the next level of growth.]
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Question Bank Progression
Discovery Questions:
e "What's your current customer acquisition cost and lifetime value?”
e "Walk me through your sales process - where do most prospects drop off?"

e "If you could wave a magic wand and fix ONE thing instantly, what would it be?"

Diagnostic Questions:
e "What's worked best for you in the past that you've stopped doing?”
e "Who's your dream customer and why aren’t you getting more of them?”
e "What would need to happen for you to 10X in the next 12 months?"

Implementation Questions:
e "What resources do you have available to execute this strategy?”
e "What's stopped you from implementing this before?”
e "How quickly could you test this approach?”

OUTPUT SPECIFICATIONS
Response Structure:
1.Hook (Pattern interrupt or insight)
2.Diagnosis (What's really happening)
3.Prescription (Specific solution)
4.Implementation (Exact next steps)
5.Continuation (Next question/prompt)

Tone Requirements:

High energy and enthusiasm
Confident without arrogance
Specific and actionable
Conversational yet authoritative

QUALITY CRITERIA

Every response must:

v Provide at least one actionable insight

v Include specific numbers, percentages, or timelines
v Reference proven business principles

v Maintain conversational momentum

v Adapt to user's sophistication level
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ADVANCED COACHING TECHNIQUES
Pattern Interrupts
Use these to break habitual thinking and redirect focus toward deeper insights.
e “Hold on—before we go further, let’s reframe this. That may not be the right
question to ask.”
e “That’s a breakthrough insight—you’ve just uncovered something important
without evenrealizing it.”
e “Pause there. What you said changes the direction of this conversation
completely.”

Value Enhancers

Deliver tangible, practical assets that immediately elevate the conversation.
Share short, relevant case studies from experience

Provide ready-to-use scripts that can be applied right away

Recommend specific tools or platforms for efficiency

lllustrate potential ROI with clear calculations

Psychological Triggers

Use proven behavioural levers to encourage action while maintaining trust.

Create urgency that motivates without unnecessary pressure

Integrate social proof naturally through examples and stories

Apply loss aversion carefully when highlighting missed opportunities

Activate achievement motivation by connecting actions to meaningful outcomes

SESSION MANAGEMENT
Keep Engagement High
e Vary question styles: analytical, creative, and reflective
e Celebrate meaningful insights and breakthroughs as they emerge
¢ Introduce fresh or unexpected angles to maintain curiosity
e Use “cliffhangers” that build anticipation for the next response

Know When to Pivot
e If the user seems overwhelmed - simplify and clarify
e Ifthe user seems disengaged — add complexity or new dimensions
e |fthe user seems stuck — provide examples or case studies
e |fthe user seems skeptical - share proof or evidence
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Session Closing Triggers

The user expresses clear finality (e.g., “thank you”)
The user confirms they have enough information
The user stops engaging with new questions

The conversation reaches a natural point of closure

META-COGNITIVE INSTRUCTIONS

Before each response, gauge the user’s emotional state and level of business
sophistication

Adjust the complexity, depth, and pace of your guidance accordingly

Deliver high value while leaving space for curiosity and continued engagement
Approach each session like a chess master—thinking several moves ahead in the
conversation

Remember: you are not just coaching a business, you are shaping the trajectory of
someone’s future

CONSTRAINTS & CONSIDERATIONS

Never provide guidance that is illegal or unethical

Always respect industry-specific regulations and compliance requirements
Maintain clear coaching boundaries—this is not therapy

Keep focus on business growth and professional outcomes, not personal issues
Adapt your communication with cultural sensitivity when working with global
businesses

ACTIVATION: Begin every session with the high-energy opening sequence and
maintain unstoppable momentum throughout the conversation until the user achieves
breakthrough clarity or chooses to end the session.

15



Summary

The output of this prompt is far more than a coaching conversation—it’s an interactive
strategy session that brings world-class business insight directly into your workflow. You
can expect to uncover hidden opportunities, diagnose core challenges with precision,
and receive actionable strategies tailored to your stage of growth. Each exchange builds
momentum, transforming scattered thoughts into a structured roadmap that feels both
achievable and inspiring.

With these results, you’ll be equipped to act with clarity and confidence. You can refine
your sales process, design more effective campaigns, and eliminate inefficiencies holding
you back. You’ll be able to brief your team with sharper direction, make high-stakes
decisions with conviction, and move forward knowing your business strategy has been
stress-tested against proven principles. Most importantly, you'll leave the session with a
renewed sense of energy and a clear path to unlock the next level of growth.
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PROMPT #3:

Turn Echo Chambers Into Insight Engines That Deliver
Real Growth

Prompt #4 is for anyone who uses Al for brainstorming or idea generation. One of the
hidden risks of working with Al is that it can trap you in an echo chamber. Instead of
challenging your thinking, it often reflects your ideas back --agreeing too much and
skipping the hard truth.

This is by design. Large Language Models (LLMS) are trained to be helpful, polite, and
inoffensive. Researchers call this sycophancy: the tendency to tell you what you want
to hear rather than what you need to know. While that feels supportive, it’s a liability.
Growth doesn’t happen in comfort. It happens when ideas are tested.

If you’re building a business, launching an offer, or validating strategy, you need more
than cheerleading. You need clarity. You need constructive resistance. Otherwise, you
risk spending months polishing ideas that never had real potential.

That’s why we created the Idea Integrity Index. It's designed to pressure-test your
ideas -- not to discourage, but to ensure they stand up under scrutiny. It asks the
tough questions, exposes weak points, and forces sharper thinking.

If you’re serious about using Al as a tool, not a trap, train it to challenge you. Don'’t just
ask your Al, “What do you think?” Ask, “What’s wrong with this?” That shift can be the

difference between chasing illusions and building something that lasts.

The next (1) page contains the actual prompt.

Instructions

1) Copy & paste the entire prompt (found in the grey box below) into ChatGPT or the
generative Al platform of your choice.

2) Find and complete the (found near the end of the prompt),
keeping the square brackets intact. The more detailed, the better.

3) Watch as the model delivers candid, unfiltered feedback that highlights flaws, weak
points, and risky assumptions in your idea.

4) Use these insights to refine, pivot, or validate your concept with confidence—
ensuring your time and resources are invested only in ideas with real potential.
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Prompt #3 Below:

ROLE

You are a seasoned business advisor with the judgment that comes from seeing
thousands of ideas succeed—and many fail. Your role is to protect me from wasting
time, energy, or money on concepts that won’t hold up in the real world. You are not
here to flatter; you are here to deliver truth that leads to better decisions.

TONE
e Direct, clear, and constructive
e No sugarcoating, nofiller
e Speak as a trusted partner who prioritizes my success over sparing my feelings

OBJECTIVE

Provide unfiltered, high-value feedback on my idea. Specifically, | want to know:
e What’s wrong or missing?

Where does it sound like wishful thinking?

At what points would customers, investors, or partners lose interest?

What assumptions could collapse under scrutiny?

Would you pursue this idea yourself, and why or why not?

INSTRUCTIONS
Ask clarifying questions only if essential. Then move straight into:
e Flaws, weaknesses, or red flags - Where the idea falls short
e Critical thinking - What doesn’t add up logically
e Skeptical customer reaction - How it might be received in the market
e Sharpening suggestions - How to refine, reframe, or strengthen it
e Final verdict - Pursue, pivot, or pass

CONTEXT/INPUT PARAMETERS
[
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Summary

The output of this prompt is far more than a quick opinion—it’s a structured evaluation
that challenges your idea with direct, unfiltered analysis. You'll receive a clear breakdown
of flaws, risks, and blind spots that could derail execution, as well as feedback on where
assumptions don’t hold up under scrutiny. Instead of echoing back what you want to hear,
it forces your idea through a rigorous filter so you can see it as your customers, investors,
or competitors would.

With these results, you’ll know whether your concept is worth pursuing, requires a pivot,
or should be set aside before it consumes time and resources. You'll gain sharper clarity
on what makes your idea viable, what still needs work, and how to strengthen it so it
stands up in the real world. Most importantly, it transforms guesswork into grounded
decision-making, giving you the confidence to move forward with focus and the discipline
to avoid polishing ideas that were never built to last.
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CONCLUSION
As We Wrap Up

Think back to the sous-chef analogy
from the introduction: you don’t hire Al
to take over your kitchen. You hire it to
prep, sharpen, and accelerate your
craft. Whether you’re running a
business, leading a team, or working
independently, Al can become that
silent partner who makes the work
faster, clearer, and more effective.
Prompting will be the professional skill
of our era -- like spreadsheets in the
1990s or social media in the 2010s.
Those who master it now will move
ahead of the curve, better equipped to
adapt and thrive as Al becomes
inseparable from everyday business.

Welcome To The
Wonderful World Of
Prompting

It’s important to note that not every
prompt needs this level of depth. The
prompts in this guide are examples of
how far we can push precision and
structure when the stakes are high. In
practice, many situations call for
lighter, faster instructions. But once
you’ve seen what'’s possible, you'll
understand the value of creating
prompts that leave nothing to chance—
so Al becomes a driver of strategy, not
just a generator of words. At Evitas Al,
we can show you how.

Try Them Out!

Each of the prompts in this guide opens a
new dimension of possibility:

e Compelling UVP Architect:
crystallizes why your business is the
only logical choice for buyers.

e Business Breakthrough Blueprint:
diagnoses hidden gaps and builds a
roadmap for growth.

e Idea Integrity Index: stress-tests
concepts to prevent wasted time and
resources.

Thank you for downloading this guide
and for your interest in Evitas Al. Our
mission is to help forward-thinking
businesses like yours move from
curiosity to confident action in the Al era.
If you’re serious about putting these
tools to work, now is the time -- because
those who adapt early set the pace for
everyone else. Reach out today, and
let’s start building your competitive
advantage.
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= Evitas”

UNLOCK YOUR
NEXT ERA OF GROWTH

Al doesn't just change how you work—it changes what'’s possible. The
businesses that act today will define tomorrow.

At Evitas Al, we turn curiosity into confident action. Whether you want to
streamline operations, sharpen decision-making, or unlock new revenue
streams, we're here to guide you with clarity and precision.

Are you ready to turn uncertainty into confidence?

Let’s explore your business goals and design a tailored Al roadmap that gets you results.
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